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This research uses data from the Yandex.Metrica, Yandex.News, Yandex.Spravochnik (Business Directory) 
and Yandex.Catalog services for January-February 2013.

Data on Russia’s internet penetration rate are from the Public Opinion Fund, taking into account people 
over 18 years of age. Statistics for internet usage on mobile devices come from the TNS research group and 
cover users over 12 years of age, living in cities with a population of more than 100,000 people.

Data from the Technical Center of Internet have also been used.
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Internet audience
According to Public Opinion Fund data for autumn 2012, Russia has  
a monthly internet audience of 61.2 million people over 18 years of age – 
which is more than 52% of the adult population. For the majority of 
users, the internet has become a regular part of everyday life. 
Three-quarters of users (almost 47 million people) are online daily. 
According to TNS data, in cities with a population of more than 100,000 
people, practically all users (94%) have internet access at home –  
and the majority have broadband.

The internet audience continues to grow, but the rate of growth is slowing: 
from autumn 2011 through autumn 2012, it grew by 12%, compared with 
17% for 2010-2011.
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1 �The Central Federal District’s 

figure does not count Moscow,  

and the Northwestern Federal 

District’s figure does not count St. 

Petersburg – these two cities were 

counted separately. The Southern 

Federal District was counted 

together with the North Caucasus 

Federal District.

Internet Audience Growth in Russia’s Regions

Ural Federal District

Central Federal District

Southern Federal District

Siberian Federal District

Moscow

Volga Federal District

St. Petersburg

Northwestern Federal District

Far Eastern Federal District

+14%

+15%

+25%

+23%

+6%

+23%

+6%

+8%

+31%

+18%

+17%

+15%

+12%

+12%

+9%

+8%

+6%

+2%

Autumn 2010

Internet audience, millions of people

Growth in 2011 Growth in 2012 2011 2012

0 1 2 3 4 5 6 7 8 9 10 11 12

Source: Public Opinion Fund, autumn 2012

Of the federal districts, only two – Central and Ural 1 – experienced an 
increase in the pace of growth; in the others, it decreased. Growth slowed 
most of all in the Far Eastern Federal District, which had been the fastest-
growing district just a year earlier. Regardless of the overall slowdown, 
Moscow’s and St. Petersburg’s growth rates increased – but this was due 
to enlargement of the population of the two cities, rather than growth in 
internet penetration (proportion of internet users among the population).

86% of new users live outside Moscow and St. Petersburg. This is 
slightly less than in the preceding years, when this figure was more than 
90%.

5.3

11.2

8.9

7.6

6.9

11.7

3.0

4.1

2.5

http://company.yandex.com


Development of the Internet in Russia’s Regions

company.yandex.com

4

Growth in internet penetration
Overall, internet penetration in Russia grew by 5 percentage points2 in one 
year, reaching 52%. The lion’s share of this indicator’s growth was in cities 
with a population of less than 100,000 people – their penetration rate 
grew by 7 percentage points in a year, reaching the average level for 
Russia as a whole. As before, villages are lagging far behind, and clearly 
will not soon reach the nationwide average: in the last year, the internet 
penetration growth rate in villages slowed (5 percentage points compared 
with 8 percentage points in 2011). In Moscow and St. Petersburg,  
the internet penetration rate practically ceased to grow, remaining  
at a level of about 70%.

Internet Penetration in Residential Localities, %
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2 �A percentage point (pp) is the unit 

used to compare indicators 

expressed in percentages.  

For example, in 2011, internet 

penetration in Russia reached 47%, 

and in 2012 it reached 52%. In a year, 

internet penetration grew by  

5 percentage points (or by 11%).
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Internet audience structure 

The proportion of users accessing the internet on a daily basis  
reached 77%. Growth over the year was just 2 percentage points,  
which is markedly less than in previous years.
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Internet access

Speed of Internet Access for Monthly Tariffs of 500-600 Rubles
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LANDLINE BROADBAND ACCESS
Over the past year, the speed of landline broadband access significantly 
grew, and its price per Mbps noticeably fell – down to 26 rubles per 
Mbps, or 25% of its previous price, according to Yandex. However,  
it is likely that the majority of users did not start paying less for internet 
access – they probably simply got higher speeds for the same amount  
of money (that is, of course, if they bothered to change their tariff plan).

A significant proportion of users choose tariffs of 500-600 rubles 
per month. In the regions – Russia’s territories outside of Moscow and 
Saint Petersburg –  the speeds afforded by such sums grew 4.4 times, 
reaching 22 Mbps. In Moscow the speed doubled, and in St. Petersburg  
it tripled.

Mbps
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The least expensive internet access (per Mbps) was in St. Petersburg, 
while the most expensive was in the Far East.

Internet access depends not only on its price, but also on the average 
salary levels in the region. In the affordability index – or the correlation 
between average salaries and internet access prices3 – Moscow is the leader. 
As before, the Far East lags far behind – in 2013 the region took last place.  
If spending the same proportion of their salary as Muscovites do, Far Eastern 
Federal District residents get speeds 18 times slower.

Internet Access Cost and Affordability Index

3 �The affordability index shows how much internet speeds for residents of a given district differ from those for the average Russian, 

assuming that they spend the same proportion of their salary  on internet access. For example, St. Petersburgers spending 3% of their 

salary  receive speeds 2.72 times faster than the average Russian if also spending 3%. Source of salary  data: Federal State Statistics 

Service, December 2012.
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Mobile access
The lowest price for mobile internet access4 is in the Southern Federal  
District, while St. Petersburg tops the affordability index5 . By both indica-
tors, the Ural Federal District is behind all other regions. If a Ural resident 
spends the same proportion of salary on mobile access as the average 
Russian, he or she may download 40% less data at maximum speed.

Price and Affordability of Mobile Internet Access

4 �This takes into account only tariffs for phones (not tablets and computers). The price of mobile access is measured as the average price 

per gigabyte of prepaid traffic (volume of data downloadable at unlimited speed) in tariffs with a minimum price per gigabyte.

5 �The mobile internet affordability index shows the extent to which accessible traffic volume for a region’s resident differs from that for 

the average Russian – assuming that they pay an equal proportion of their salary  for internet access. For example, a Muscovite spending 

3% of his or her salary  may download 56% more data without any restrictions, compared to the average Russian also spending 3%.  

Source of salary  data: Federal State Statistics Service, December 2012.
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Internet on mobile 
devices
Audience
According to TNS data, in December 2012 about 16.7 million residents  
of Russia’s biggest cities6 used various mobile devices (cell phones, smart-
phones, tablet computers) to access the internet. This figure represents 
almost 27% of the population of these cities.

In the past year, the mobile internet audience7 grew by 35%.  
(For comparison, the total internet audience grew by just 12% in the same 
period.) The greatest growth was in the Volga and Northwestern federal 
regions, which enjoyed increases of 60% and 53% respectively. Only the 
Far East was inconsistent with the general picture, with its audience 
shrinking by 4%.

Mobile Internet Penetration in Russia’s Largest Cities, %
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6 �TNS data cover users over  

12 years of age, living in cities with  

a population  of more than 100,000 

people.

7 �Here and henceforth, “mobile 

internet” refers to accessing  

the internet via mobile devices.

Mobile internet penetration is also growing faster than internet penetration 
overall – in a year it increased by 6 percentage points (up from 3 percent-
age points in the previous year). Interestingly, in this indicator the regions 
are practically on par with the two largest cities.
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According to TNS data for January 2013, smartphones are the most 
popular device for mobile internet access, with a 49% share.8 A year ago, 
regular cell phones were in the lead. In the course of the year, their share 
contracted by a third to reach 34%. At the same time, tablets’ share grew 
from 6% to 16%.

The breakdown by platforms also changed. Yandex.Metrica data for 
February 2013 show that Android and iOS account for 60% of devices 
used for mobile internet access (up from 42% a year earlier). The number 
of Java and Symbian phones shrank dramatically.

Devices

8 �Data received within the Web Index project’s establishment survey, which asked what type of mobile device people used most often  

to access the internet.

9 Covers all mobile devices from which visits to sites with a Yandex.Metrica counter were registered in February 2012 and February 2013.

Mobile Internet User Distribution by Platform9,%
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Source: Yandex.Metrica, February 2013
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Usage
People most often use the internet in the daytime, between 10 a.m. and  
10 p.m. – both on personal computers and on mobile devices. The only 
distinction is in the peak activity time. For computer users, the peak is 
during working hours after lunch, about 4 p.m., while mobile phones and 
tablets are most often used for internet access at around 9 p.m.-10 p.m.

Internet usage via computers falls on weekends. Usage via mobile 
phones falls only slightly, while tablets are used for internet access more  
on weekends than on weekdays.

Internet Activity by Device

7

6

5

4

3

2

1

0

15

12

9

6

3

0

Source: Yandex.Metrica, February 2013

Mobile telephonesComputers Tablets

Proportion of all daily users, % Proportion of all weekly users, %

6:
00

8:
00

10
:0

0

12
:0

0

14
:0

0

16
:0

0

18
:0

0

20
:0

0

22
:0

0

0:
00

2:
00

4:
00 Weekdays  

on average
Weekends  
on average

 

http://company.yandex.com


Development of the Internet in Russia’s Regions

company.yandex.com

12

Domains
According to data from the Technical Center of Internet, the number of 
second-level domain names in .ru and .рф grew by 15%, reaching 5.1 
million. In these zones, 85% of domains use .ru. The .ru domain fell from 
fourth to sixth position in the ranking of national domains worldwide.

About 40% of registered domain names are registered to residents 
of Moscow and St. Petersburg.
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Internet distribution indicators

Internet penetration — monthly internet audience in a region relative 
to the region’s population (for residents over 18 years of age, according  
to Public Opinion Fund data for autumn 2012).

Mobile internet penetration — monthly mobile internet audience  
(that is, users accessing the internet via cell phones, smartphones and tablet  
computers) in a region relative to the region’s population (for residents over  
12 years of age, living in cities with a population of more than 100,000  
people; according to TNS data for December 2012).

A direct comparison of internet penetration and mobile internet penetra-
tion is not possible, as data for the former cover adult residents of Russia, 
while data for the latter cover residents over 12 years of age living in large 
cities.

Cost of fixed internet access10 — average price per Mbps in the  
largest cities in a federal region (according to data from regional providers 
for March 2013).

Cost of mobile internet access  — average price per GB of traffic  
in the largest cities of a federal region (according to data from cellular 
operators for March 2013).

Number of domains per thousand users — the number of second- 
level domain names in the .ru and .рф zones registered in a region, relative 
to the monthly audience in that region (according to data from the Techni-
cal Center of Internet for January 2013).

10 �This is a new indicator.  There is no 

data for the previous year, so it is 

not possible to compare it with 

the past.
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User activity indicators 

Internet media activity — average number of news items 
published by the online mass-media outlets of a region on weekdays, 
relative to the overall number of mass media outlets in the region 
(according to Yandex.News data for January-February 2013).

Internet presence of organisations — the number of organisations 
with a web site relative to the overall number of organisations in a region 
(according to Yandex.Spravochnik data for February 2013).
 
Development of regional resources11 — the number of new sites  
in Yandex.Catalog relative to the monthly audience in a region (according  
to Yandex.Catalog data for February 2013).

Share of business sites — number of business-themed sites 
relative to the overall number of sites in Yandex.Catalog (according  
to Yandex.Catalog data for February 2013).

Social networks’ reach12 — combined monthly audience of the 
Russian internet’s three largest social networks (VKontakte, Odnoklassniki 
and moi.mir.ru) in a region relative to the region’s monthly internet 
audience (according to TNS data for December 2012).

11 �Yandex.Catalog does not include all sites, but only those that satisfy certain conditions, which are the same for all regions. As such,  

this and the following indicators illustrate the number and breakdown by categories of quality sites in different regions of Russia.  

This year the methodology for measuring the development of regional resources changed, so it would be incorrect to compare this year’s 

indicator with the previous year’s.

12 �This year TNS changed its methodology for measuring the audience of VKontakte, so it would be incorrect to compare this year’s indicator 

with the previous year’s.

http://company.yandex.com


15

company.yandex.com

Development of the Internet in Russia’s Regions

Key facts and figures

According to Public Opinion Fund data for autumn 2012, Russia’s monthly 
internet audience consists of 61.2 million people over 18 years of age – 
which is more than 52% of the country’s total adult population. 
Three-quarters of them (47 million people) use the internet daily.

TNS data for January 2013 show that 94% of users in large cities 
have internet access at home. Almost three-quarters of them (74%) use 
broadband access.

Growth of the internet audience is slowing – from autumn 2011  
to autumn 2012 it grew by 12%, compared to 17% in the preceding year.

In 2012, 86% of new users lived outside Moscow and St. Petersburg. 
This figure is slightly less than in previous years, when the regions account-
ed for 90% of the new audience.

According to Public Opinion Fund data for autumn 2012, internet 
penetration grew by 5 percentage points in a year and reached 52%.  
The greatest contribution to this growth was from cities with populations 
of less than 100,000 people. In Moscow and St. Petersburg, penetration 
practically stopped increasing, stabilising at about 70%.

According to TNS data for December 2012, in a year the mobile 
internet audience in the largest Russian cities grew by 35% and reached 
16.7 million. This is almost 27% of the population of these cities.

Smartphones are the most popular device for mobile internet access, 
with a 49% share. In 2012 regular cell phones’ share shrank by a third and 
amounted to 34%. Tablets’ share, on the other hand, grew – from 6%  
to 16%.

According to Yandex.Metrica data, Android and iOS account for 
60% of mobile devices used to access the internet (compared to 42%  
a year ago).

In the past year, the speed of fixed broadband internet access grew 
noticeably, while its price fell to 25% of its previous price, reaching 26 
rubles per Mbps. In the regions – Russia’s territories outside of Moscow 
and St. Petersburg – tariffs in the 500-600 ruble range afforded speeds 
4.4 times faster, reaching 22 Mbps.

The lowest prices for internet access are in St. Petersburg, while  
in Moscow the internet is most affordable. The most expensive and least 
affordable internet access is in the Far East. 

The lowest prices for mobile internet access are in the Southern Fed-
eral District, while St. Petersburg tops the affordability index. In both indi-
cators, Ural lags behind.

According to Technical Center of Internet data, in 2012 the number  
of second-level domain names in the .ru and рф. zones grew by 15%,  
to 5.1 million. About 40% are in Moscow and St. Petersburg.
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Federal districts Mass media 
activity, items  
per outlet per day 

Internet presence  
of organisations, %

Development  
of regional 
resources, sites per 
1 million users

Share  
of business 
sites, %

Social 
networks’ 
reach, %

Central  
(without Moscow)

10.7 49 148 49 94.8

Northwestern  
(without St. Petersburg)

13.9 35 98 33 90.7

Southern 11 43 115 45 95.1

Volga 11.6 47 151 48 94.2

Ural 16.1 40 275 53 94.5

Siberian 13.6 48 119 41 94.9

Far Eastern 17.9 39 92 36 95.1

Russia’s average  
without Moscow  
and St. Petersburg

12.8 45 145 46 94,5

Moscow 14.3 74 667 43 91.1

St. Petersburg 16.6 77 597 45 95
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Supplement.  
Comparison of internet development indicators by district￼

Internet distribution

User activity

Federal districts Internet 
penetra-
tion, %

Mobile inter-
net penetra-
tion, %

Cost of fixed 
internet access, 
rubles per Mbps

Internet 
affordability 
index

Cost of 
mobile inter-
net access, 
rubles per GB 
of traffic

Mobile inter-
net afforda-
bility index

Number  
of domains 
per 1,000 
users 

Central  
(without Moscow)

50 25 24 1.14 112 1.01 78

Northwestern  
(without St. Petersburg)

56 23 39 0.73 97 1.21 52

Southern 49 29 37 0.55 55 1.52 32

Volga 48 26 24 0.88 78 1.12 46

Ural 54 22 25 1.34 233 0.6 51

Siberian 50 25 27 0.93 108 0.96 40

Far Eastern 50 31 197 0.19 156 1 47

Russia’s average  
without Moscow  
and St. Petersburg

50 26 26 1 108 1 51

Moscow 70 30 16 3.39 144 1.56 201

St. Petersburg 71 27 13 2.72 85 1.71 125

Development of the Internet in Russia’s Regions

company.yandex.com

http://company.yandex.ru
http://company.yandex.com


© 2013 ANALYTICAL GROUP OF YANDEX MARKETING DEPARTMENT 

analyst@yandex-team.ru

mailto:analyst%40yandex-team.ru?subject=

